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ver since the govern-
mant of [ndia cased the
regulatory regime and
wllowed foreign direct
investments (FDI in the
Indinn Media, it is attracting much
attention and serious efforts from
all stakeholders, domestic and Tor-
EIEN InvesRlors
The Indian media
industry including on-
tertainment is poised to
grow al 19 per cenl
com poind annual
growih rote (CAGR) to
ronch §18.82 hillion ( Hs
B3, 740 crore) by the
yoar 2010 from ils
present size of $7.93 hil
lion (Rs 35,300 crorel.
Televigion s projcted
to grow at & rate of 24
per cent whereds radio
will lead the pack with
42 per cent CAGH
These woere the out-
ciome of o report jointly
prepared by the Federn-
tion of Indian Cham-
bers of Commerce and
Industry (FICCIL), the
apex industry body that
represents over 15040
corparubes and over 500
chambers of commeroe
and businegs associa-

ticns, and the internn-
tional consulting firm
Pricewaterhouse{oopers
{Pw()

Tha FICCI-PwC re-
port on media industry
cited economic growth,
rising income levels,
consumerism couplod
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with technologieal advancements and
policy initintives taken by the In-
dian government as the kev drivers

of growth in the sector

Az o result of new entrants in all
sepments of the Indian medin, it has
been foreeast that the industry will
nm.llpu.*rﬁ:rrr: the sconomic “h:wl]] in
| each year till 2010,

L)

MEDIA IS THE NEW BUZZWORD

The growth potential of Indian media has grabbed the attention of many hig corporates.

Ad-spend is bound to
increase significantly

Consider the Indian advertising
."\-[H'I'tdn in terms of percenlage ol
GDP—it is just 0.34 per cent com-
pared to (L98 per cent in other devel-
oped and developing countries. While
the low pd-spend is no doubt a chal-
lenge before the enter-
tninment and medin
industry, it also
throws open immense
potentinl for growth.
The report says that if
India his to resch the
global sverage, the ad-
vertising revenues will
have to boe at least
doubled from the cur-
rent level of around
§2.97 bilhon (Rs 132
billion),
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AHILSAWN S0 HI0HMN

New players
in the game

The most encour-
ngging aapoct for [ndian
media is that the
lel“‘tll pnlq'll'luﬂ al
this sextor has grabbed
the attention of many
hig corporates

The FICCI-Pw(C
report highlights the
et that the year 2005
was marked by the en
try of new plavers

that of the Relinnoe
Anil Dhirubhai
Amhani l‘:lltl‘l’l]rlhl‘!

B | T f'-."" i ncross all segments of
| & ; the industry. The most
4"‘\ N \ J S T E I{ prominent entry was
g -
A | \ E g n) R Y
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(ADAE) Group, one of India’s larg-
sl diversificd business conglomer-
ates, in buth the flm entertainment
and rudio segments

Television: $3.33 billion in
2005, $9.59 billion by 2010

Subscription revenie is projected
to b the main driving foree for the
Indian television indusiry over the
next three years. The report fore-
cnsts that subscription revenues will
go up manifold for two reasons: in-
creased subscription rates and the
growth in the number of pay-TV
homes. Rapidly growing economy
and increase in disposable income
will drive the rural and urban afeas
to buy more television sets and sub-
seribe for the pay services. In ki
arens people will tend to buy an-
other set for their homes. New dis-
tribution svstems like DTH and
IPTY will also increase the sub-
scriber base and accelerate the
growth of subseription revenues,

The report projects that the siee
of the Indian television indwstry will
bes $9.569 billion (R 42,700 crore) by
2010 eompared to £3.33 hillion (Ks
14,800 crore) in 2005,

Print media: $2.45 billion
in 2005, $4.38 hillion
by 2010

Along with televigion, print me-
din is also marching ahead. The

o . el

(BB

L LATEST: bragiy protest agaimit poll plam
Wednesday, 1T Decembser, 1000, 10:0% GMT

Tarnker waplodes o DTHER TOP
e Raghaes rosd

o A Tt Lankes
enploaey af &
Cromarnads i iR
IWacyi Capital. hilling
al lemar 1) peophe
ard i juring 1%

A
i !
¥

i e ————— e ——————— e
! WIWY SPOET WLATHIE wWORLD LURVACE &-] SUOdX

STORIES

" Tt i) de W
A SR

" wiatary mark |
VK ey of flaght

TS gt BOGeL 1D
wiilise detaily

"Cycinme kills 30
n et it

“Fradr awaily

growth rate here 15, however, slower
compared to other segments. By
2010, the size of the industry will be
#4.35 hillion (Rs 19,500 crone  agoinst
its size of $2.45 billion (Hs 10,900
crore) in vear 2005,

Opening up the print media for
foreign investments by the govern-
ment of India is expocted o be a
major growth driver for the segment.
It is also expected to benefit from
the booming Indian economy and
growing nesd for content.

The report says that with the lit-
erncy on the rise, more people in
rural and urban areas are reading

Market Size of Media

Tlevizon 14,800 858 42.700 24%
Print 245 | 10,900 438 18,500 17%
Film 153 8,800 344 15,300 8%
Live entertanment 08 800 0.40 1,800 18%
Out of home advertising | 020 800 038 1,750 4%
Music 0.16 700 0.7 140 %
Radea 0.0/ 300 027 1,200 2%
Interrat advertizing 002 100 0.17 750 50%
Total 784 | 38300 | 188 81740 19%

newspnpers and magnzines now, Be-
gides that, the global investor com-
munity too is keenly interested in
India. All these factors lead to de-
mand for more content Trom India.
Forewgn media (oo is evincing inter-
est in investing in Indian publica-
Linis.

Filmed entertainment:
%1.53 billion in 2005,
$3.44 billion by 2010

The Indian film industry is ben-
efiting from the recent transforma-
tions brought about by technology
in all spheres of the industry—film
production, exhibition and market-
ing. The industry is increasingly get-
ting more corporntised.

Several film production, distri-
biition and exhibition companies e
entering the capital market with
initial public offerings. More the-
ntres prross the country are getting
upgraded to multiplexes. Initintives
to st up more digital cinema halls
in the country are already under-
way. This will not only improve the
quality of prints and therchy make
film viewing a more pleasurable ex-
perience, but nlso reduce pirncy of
prints.

SEPTEMBER 7007 @ FACTS FoR vou 1
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The FICCI-Pw(C report estimates
that the segment would grow at n
CAGR of 18 per cent to rench $3.44
billion (K= 15300 crore) from the
beveel of $1.53 hillion | s 8800 crore)
in 2004

Live entertainment: $180
million in 2005,
$404 million by 2010

This segment of the entertain-
ment industry, also known ms event
management, is benefiting from the
growing number of corporate swards,
television nnd sports eventa. The re-
port estimates that the segment will
prow to 8404 million (Ra 1500 crore)
by 2010 from the level of $180 mil-
lion (R B0 crore) in 2005, register-
g n CAGR of 18 per cent

Out of home advertising:
$202 million in 2005,
$393 million by 2010

The markei of outdoor media
sites in Indio is rather unorganised
The sites are predominantly cwned
or operated by amall, loeal players
who directly market them to adver-
tisers and advertising ngencies.

However, this segment Loo is wit-
nessing a sea change with techno-
loggical innovations, The segment is
expectiad to grow ot o CAGR of 14

India Media At A Glance

1. Indian madia 1o grow 1o more than
double in five years from 2005; $18.82
billion in 2010 vs $7.93 billion in 2005

2. Intermet advertising, radio and tele-
vizion 10 outpace rest of the industry,
with growth rates of 50 per cent, 32 per
cent and 24 par conl, respectively

3. Giobal mmstors avincing koen in-
terest in nvesting in Indian publications

4, Corporate majors such as Aml
Ohirutshai Ambani Enterpeises entering the
sector

5. DTH and IFTV to increass sub-
scriber base and accelorate growth of
subseription revenues
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per cent to resch $393 million (Hs
1760 crore) mark from the level of
$202 million (Rs 900 crore) in 2005,
ways the report,

Music: $157 million in
2005, $166 million by 2010

The trends in the Indisn music
industry are no different from the
global music industry. Plagued by
piracy, the music industry has been
showing very slugrish growth in the
physical format over the last few
years, both in India and globally,
However, ‘mobile music’ and ‘li-
consed digital distribution” servicos
are projected to fuel the recovery of
the music industry the world over.
Despite this single positive foctor,
the sepment is expected Lo remain
stagnant, registering only 1 per cont
CAGR to reach $166 million (Rs 740
crore) by 2010 from 157 million (Rs
T erore) in 2005,

Radio: $67.4 million in
2005, $269.7 million
by 2010
Radio is soon cotching-up albeit
in new form and this segment lesds

the medii pack in terms of
growth potential
The markei of
FM radio has seen
#ame major
|.'|'||:|.l"l|{|.":| Fa-
cently. The gov-
ernment of In-
din announced
three key
policy initia-
tives whach are
driving growth
in this sector—
migration Lo n rev-
enue share rogime
from the fixed licence
foe, allowing [or-
vign investmoent
into the segment
and opening of
new licenses Lo
privite plavers.
The government
put 338 licences on the block in 91
big and small cities. Of these, 280
bids were successful for a total sum
ol $2056 million (Ks 907 crore) of one-
time entry foe
The report says that this deluge
of radio stations will result in rising
need for content and professionals.
The total market of radio in Indin is
estimated to grow ot a CAGR of 32
por conl to resch 269.7 million (Rs
1200 crare) by 2010 compared to
$67.4 million (Hs 300 crore) in 2005,

Internet advertising: $22.5
million in 2005, $168.5
million by 2010

An estimnted 28 million Indinns
are currently hooked on to the
Internet, This rising numbor is lead-
ing to the growth of Internet adver-
tising, which stood at approximately
$22.5 million (Rs 100 crore) in 2005,
With broadband becoming increas-
ingly popular, this segment is ex-
pocted to grow by leaps and bounds
to rench $168.5 million { s 7560 crore)
by 2010
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