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NOKIA

19 now!
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What an eye-popping slip... from rank 3 last year to rank

MR RANKING

o why has Nokda shown suchasad  everyone, be it a sober (person) to the
performance as compared to last  ultimate mosic geek,” thumps Akshun
year? After all, the Finnish giant has  Gulati, Analyst, IndusView Advisors.
always been a strong brand in Indian  And indeed it has recently announced
mobile market? Sure, volume-wise, quite a few pew different models, but
India's consumption of Nokia has been  value-wise, the market has opened up
increasing, but the brand ap- o other brands like Sony
peal has taken a beating with !"-'Iih Ericsson, Motorola, even
a steady stream of people [o0leNsens  cumsung This is reflected in
queued outside Nokia Care and comsumers 1. ranking as it slips from
Centres lately (growing list of [9'NO'toNokia  pory 31 Rank 19 0n the 45
complaints against N-series). BEM Mot Valued Brands list
Also Nokia's continued emphasison - a massive loss by 16 points. Nokia,
high-end phones has decreased it ap-  though has never ceased to put tre-

peal, as many of the newest users are
people with limited budgets. Yet ana-
lysts do emphasise on the brand's mas-
sive recall value even today “Think
maobile, think Nokia, It has mobiles for

AND

mendous efforts into its brand image.
“Nokia Priority dealers everywhere,
helps in the branding,” adds Gulati,
But clearly, Nokda needs to edge out
the negative.
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‘Intel Inside’ or ‘Leap abead'! When has that ever
stopped anyone from buying a PC or laptop?

I! you ever had o name & heand
that you never see, yet swear by
it then it has to be ntel
Intel’s long standing
shogan has boen “Intel
Inakde”, bunt lasty year
the oom
P any
changed
tack  and
changed
its tagline
o Loap aheoad
of late, el
has benefited
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631 4.667 4.654

first wan the entive Core 2 Duo proc
cwsor family The fanfare and the fact
that it was being bundbed as the Mi
crosoft Vists ready chip, oreated
enough hype 1o keep it bramd value
intacy in the top 100, However, the
lack of any of the unzally visible and
aggiessive advertising, did

mobile Centrino platform for lap
tops. In early 2006, it entered the
rural marker with its community PC
programme unveiling i ruggedined
PC platform. “Even though there is
mo direct contact, Intel has very
strosig OFEM relatiombips. We do naot

choose Intel, it just comes

affect the user recall o M'-H.“'T with your laptops,” elabo.
some extent. Intel shipped QIFORVEROMOR 0 Alihon Gulatl, Ana-
from Rank 10 on the 4Py will e, IndusView Advisors, on
B M list of Valisable Brands |50 2 loag way! the key strategy that keeps

last year to Rank 21 this
time

Horwever, Intel rarely if ever len
tractivity on advertiung front, affec
it. It han just recently released 1he
Santa Rona platform for mobile com
puting. that builds on its famous

Inted so firmly entrenched in
Indian market. Fighting rooth and
nail with arch rival Advanced Micro
Devices (AMD) 1o keep ity market
share intact (in India and globally),
Intel has cenainly been mulling
strategies 1o ‘Leap ahead™t
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INFOSYS

Despite the appreciating rupee, Narayana Murthy & Co.
are going great guns
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1t K. Gopalokrishnan this

development of emplovees, it keeps

Infosys in the limelight. Another stra
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Socoewion plan-
ning has really
worked in favour

weted himsell. Add to tha
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works as AMaring PR for the 1
brand image. Of cx

disassociating h d
brand image has slipped a few points
to. Yet,

whar distinguithes

Infosys from th t is that
“i doéint come 1 rhch
pareni; if comes I 1 4 O
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View's anahyst Alshun Gulati
S0, Infosys may have slipped from
Rank 4 to Rank 6, but remains

ctched in the minds of the cor

rmly
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CANON

Next year, watch out for
their rank in this list

major, Canon, The reasons are not too

hard to guess. A w of prod

enhanced
a consistent
aking s debut in the 100 Most
Valuable Brands list is the Sin '

! Says Akshun Gulat
View Advisors,

Indus

gapore-based imaging technologies Canon has a huge
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Wide product
range & competi-
tive pricing makes
it a strong brand

Ramut of imaging so
product range and comps

that makes it a leading brand

Jfons, exoellent

* prices

Can

on’s marketing strategy has been very

channel based, as it has carved a
niche for itself as it enters Tier [«

as well

e

The company has recer

sgned on Sachin Tendulkar (X

2007} as its corporate

sador and expects his star power will
help it communicate to the mass
Lined up for

future is the Canon 'Ex

cellence Award’, which wil
performers (o cotncide with
ol |

dence deepening its as

reward
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Truly, this one has got ev
eryvthing in its kitty to climb
up even higher in the brand recall

ladder next year




